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Market
/| ma:kzt/

noun

1. a regular gathering of people for the purchase and sale of
provisions, livestock, and other commodities.

"they wanted to browse around the street market”

2. an area or arena in which commercial dealings are conducted.
"the UK market remained in recession”
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arketplace: -

permanent set up as such. it fulfills our g
/-j daily requirements and-is pocket-friendly. ===
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Neighbourhood Shops: These are shops which sell goods and services in our
neighbourhoods. easily accessible, they cater to our daily needs.

+« Boutique .

Y
z HH HH HH




Malls-

Multi-storeyed air-
conditioned buildings
with shops on different
floors. Malls generally
sell branded, expensive
products.
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Shopping Complex:



